Renaissance Chicago O'Hare
A Case Study

Chicago being the central metropolis

of the United States has always been

the gateway and travel hub to west

and home to entrepreneurs. In the mid

-1800’s, Chicago was referred to by a

British visitor the “lightning city” be- :

cause it's astounding growth due to Wevery muclvappreciated the

team’s overall perseverance

the modernization of the US railroad from top to bottom and I think

systems. This deep history inspired the ~ collectively we came up withan _

Hbg e T2 - end product that will be quite
esigners of the Gettys’ Group in their . o elling”

desigh of the Renaissance Chicago Meg Prendergast,

O'Hare. Principal at
The Gettys Group




Im July of 2013, the Laurus Corporation, d private redl estate in-
vestment and development firm acguired the hotel and imme-
diately set plans to renovate. The 362 room hotel had been
hosting an almost regal presidential look with crisp roval blue
and traditional yellows throughout the hotel. When it came
fime to renovate, Maureen Cohen, VP of Development at
Laurus Corp. hired the Gettys Group to design and totally framns-
form hotel’s design into a modern chic yvet warm and an inwvit-
iNg setting.

Meg Prendergrast, the Principal Chicago, worked with Nick Her-
nandez; the Project Interior Designer for Getty's Group, o es-
tablish a contemporary color palette with their selections of
warm eggplant purples and credam furniture in the inviting main
lobby. They continued the warm aspect o their public areas,
event rooms, and the main ballroom. Inspired by an abstract
cityscape night view cascading its reflection across Lake Michi-
gan, Hermandez worked with Ch Hospitality's carpet designer,
Pennee Dedmon 1o inferpret his image onto the floor. The main
concern was having a flawless pattern repeat. There was an
explicit request 1o Ch 1o make the carpet not have a pattern
repeat at all - even in the large 758’ ft wide ballroom. This type
request was not unheard of in the industry, however most of the
spaces are corridors or large public spaces not full ballroom
areas. The pattern repeat ended up being 134' x 84, Standard
pattern repeats are typically only 12° x 12" and seamed per-
fectly by experienced installers.
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“These are the type projecis we spe-

cialize in..."” says CM’'s CEO, Hugh
McClain. “this project was a success
for all parties involved. This is how CM
stands out in the industry—our commit-
ment fo service - even when itis asin
depth as this project was.”
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